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Window displays should be an attractive part of your
storefront—a pedestrian-level sign. Well-designed
displays help draw customers into your store. How-
ever, to create a window display that really works
for your business, you must expend a little thought
and effort.

|. First, define your buying audience. Find out who
your customers are: businesspeople! homeowners?
gardeners! Your display should attract the attention
of those important people on the other side of
your window.

2. Now consider the merchandise you sell. Is it col-
orful or bland? Intricate or simple! Large or small?
Does your

product have

“eye appeal”?

Use  your

imagination

to give your

merchandise

some life. For

example, try

opening the

door of a

dishwasher

to show what

it looks like

inside.

Looking at
your product ‘n
different ways
can give you new
‘deas.

3. Think of the
display w'ndow
as a large picture
framed by your
storefront. Step
back and ob-
serve how they
relate.The build-
ing and window
should create a
single unit that is
complimented
by the display in
color and pro-
portion.

4. Give some thought to the message you want to
communicate. How much do you want to say and
what is the most effective way of saying it in your
“picture window”? Remember, your window prima-
rily invites people to come in and shop, but it can
present more specific information about your
products and services as well. (

Develop a clear idea of what you want to show
your consumer audience. Decide on the most im-
portant concept and limit yourself to a single theme.
Don’t confuse people with too much of a good thing.
The idea is to entice people into your shop, not to
display every product you sell.

5. Let your product speak for itself. Displays that
exhibit actual products provide immediate commu-
nication without words. Color,



6. Color can help pull your display together. Look
at the color of your building, particularly the store-
front; now look at your merchandise. Think about
colors that go together with the building and your
product, then decide on a color scheme.
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Remember, however, that too many colors can
be confusing, while too few will make a dull display.
Accents like red or yellow can brighten up your win-
dow, but don’t overdo it.

7. Look at your window display as a composition—
as if it were a sculpture or an oil painting. Compli-
ment or em- .
phasize the
shape of your
window by us-
ing vertical or
horizontal ele-
ments. Think
in terms of a
group—how
do your prod-
ucts work to-
gether! Group
similar ele-
ments to con-
vey a message
that’s easy to
“read.” Think of size as well. A Jarge object can bal-
ance several smaller items. Experiment with differ-
ent arrangements before you finally decide what
looks best in your window.
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Do not overwhelm your window display with m..m.sw.

8. If words or prices are part of your display, signs
should also contribute to your overall theme. Se-
lect an appropriate typeface (see‘Signs”’) and a color
that does not overwhelm your products. For pro-
fessional quality, hire an experienced signmaker.

9. An attractive, well-lit display can entice nighttime
window shoppers to return during business hours.
Incandescent spot lighting, mounted on ceiling tracks
or recessed into the ceiling, can effectively highlight
products as well as provide adequate overall light-
ing. Consider using halogen bulbs which, although
more expensive than incandescent bulbs, last longer

Daylight Night Lighting

il

L
|

il

I

M=

g ==

|
|
|
l!l

J-.

I

!

NIRRT
L

L ATTTRTIATE

TS

and use smaller fixtures. A well-lit window display
also improves public safety by lighting the sidewalk
and allowing police to see inside your shop at night.

10. To keep customers interested, change displays
often. Your windows can change with the seasons,
as well as reflect holidays and special events through-
out the year.

I'). Consider investing in reusable seasonal displays.
Properly stored and protected, a sturdy display can
be used for three or four years, and its cost can be
prorated. A memorable display for Easter, Christ-
mas, or Halloween will be anticipated by shoppers
each year as a traditional part of the holiday.

12. if your store has display windows next to rear

entries (see “Rear Entrances”), displays should be

simpler than those in the front, but should be of

similar quality.

13. Remember, your window display is an integral

part of your business. It contributes to:

® the character and success of your store;

® the character of your street; and

® the character of the business district as a whole.
Your display is an invitation to come inside and

shop. Make it a good one.
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An awning or canopy can be both a decorative and
functional addition to your storefront. It serves as
an energy saver by regulating the amount of sunlight
that enters your window. Shaded by an awning or
canopy, shoppers are enticed to stop, look, and step

inside.

1. An awning or canopy creates a pleasant space in
front of your building, in the same manner as trees.
It provides shade and shelter for busy shoppers, a
resting place where pedestrians can pause and get

out of the flow of traffic.

2. Awnings and canopies regulate the amount of
sunlight that comes in your windows. Based on |
the building’s orienta-
tion to the sun—
north, south, east, or
west—you can
determine

whether your
storefront needs an
awning or canopy.

SOUTH - BROING
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If your building faces north, it probably won'’t need
an awning or canopy. For a building with a southern
exposure, however, awnings and canopies can be
excellent climate control devices. A combination of
insulating glass (see “Energy Conservation) and an
awning or canopy can significantly reduce your en-

ergy costs.
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3. The installation design will determine in large part
how energy effective the fixture will be. Do you want
an awning that can be opened and closed? Or do
you want a fixed awning or canopy that remains per-
manently extended?

Awnings
Open or %

Permanent

Open

Operable
awnings

r—

T© Closed

An operable awning lets sunlight into your build-
ing on cold days, helping to heat the interior. It shades
your window when it is sunny outside. Although it
is more expensive to install an operable awning than
a fixed one, you will probably recoup the extra cost
through reduced energy consumption,




4. As a visual element,an awning or canopy can add
character and interest to your storefront.You should
think about how it will appear in relation to the scale
of your building. How will it affect existing architec-

tural features? Will it overpower the proportions of
your windows and facade? Look at neighboring build-
ings and imagine what impact the addition of an aw-
ning or canopy will have on the character of the
streetscape.

5. Awnings can be
constructed from a
variety of materi-
als. Canvas is tra-
ditionally popular.
it is flexible, but
must be weather-
treated before in-
stallation.Although
initial installation
costs are lower
than for other aw-
ning materials, can-
vas may require
greater mainte-
nance.

A vinyl awning can be very handsome, if designed
with consideration for the rest of the building.Vinyl
is flexible and generally requires less maintenance
than canvas. On the other hand, vinyl is often very
shiny and thus inappropriate for many storefronts
on Main Street.

”m.ﬁm:oEmm are usually constructed of metal and

wood. They should be securely fastened to the fa-
cade; steel rods are often used to anchor canopies.
Positioning the rods so that they blend into the de-
sign of the upper facade is im-
portant.

7. Before choos-
ing a color for
your awning or
canopy, look at
the entire building.

tf it has minimal
architectural
detailing, it can be
“jazzed up” with a
bright accent
color. A more
decorated facade
should be comple-
mented with a i .
subtle shade. Select L —
an awning or canopy color that enhances the
existing building features. (See “Paint Color.)

8. Awning patterns are important too. Plain and
simple, striped, or bold solid—what image do you
want to convey! Again, the choice of a pattern (or
no pattern at all) should depend on the character of
the facade. .

i

L

9. Awnings and canopies have long been used to dis-
play the names of businesses.
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choose to
include a sign
on your
awning or
canopy,
keep
the
message
simple and
direct. Signs
are best located on the
returns (sides) and valances (flaps) of
aw-nings and should be attached to the facia of

canopies.

10. Make sure the material you choose is guaran-
teed to be weather resistant. Most awning fabric is
chemically treated to retard deterioration by rain
or snow. With the exception of aluminum, most of
the woods and metals used in canopies should be
painted to resist weathering. Sun bleaching is an-
other problem to consider, particularly when choos-
ing a color for the awning.

I'1. Awnings or canopies are not appropriate so-
lutions for every storefront design. However, when
well-designed and properly placed, they can save you
money,spruce up your storefront,and create a pleas-
ant sidewalk space for shoppers.

© 1995 National Main Street Center, National Trust for Historic Preservation
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Signs are a vital part of any Main Street.With a sign,
you call attention to your business and create an
individual image. But it’s often forgotten that signs
contribute to a commercial district’s overall image
as well. Merchants try to out-shout one another with
large, flashy signs.

if Main Street is to present a harmonious appear-
ance, its signs must serve both of these images.
Consider the following guidelines when designing
your sign.

ety

I. Stand back and question the purpose of your sign.

@ Does it merely identify your business?

@ Do you want to let the personality of your
store or office shine through?

@ Is it necessary to provide information about
your products on the sign?

® What kind of customers are you trying to at-
tract? :

@ Is the sign meant to be read by pedestrians,
motorists, or both!

2. Think about the type of sign

you want.
® Word sign—This
type of sign employs

words to describe
your business and
its products.

® Symbol sign—Often, a
recognizable symbol
conveys the image of
a business better than
words.

® Numbers sign—Some
signs use numbers in-
stead of symbols or
words; the most com-
mon of these are street
address signs that help
customers locate your
business.

Perhaps you’ll want to
combine words, symbols,and
numbers in the same sign.

3. Consider the possibilities of using different ma-
terials. Each has unique qualities that can be exploited
to create a sign suited to your needs.

_ Signs can be made from wood, metal, stone, neon,
canvas, paint on glass, gold leaf,and etched or stained
glass, to name a few. Signs can also be made of plas-
tic. The most suitable use of this material for Main
Street is to create signs made of individually formed
letters, symbols, or numbers. Vacuum-formed plas-
tic signs are almost never appropriate.

4. You may want to look at photos that show how
your building looked in the past to see how signs
were related to historic architectural details.

5. Visualize how your sign will appear in relation to
the entire facade. The sign
should not dominate; its
shape and proportions
should fit your building in
the same way a window or
door fits.

For example,a sign hung
under the storefront cor-
nice complements the
building’s architecture and
therefore presents a strong
image.

6. Decide where you want to put your sign. There
are several suitable options:

under the storefront cornice
painted on glass

on the side of the building
projecting from the building

on the awning valance or return
on the canopy facia

Some types of signs are not appropriate, such as
signs made of vacuum-formed plastic or oversized
signs placed on top of the building or applied over
the upper facade.




7. Decide how much you
want your sign to say.
It is important
to keep the
message simple
and to the point.
Remember, your
sign will be viewed
as part of a very
complex environ-
ment filled with
written and
visual messages.

8. Now step back and take
a look at the color of your
building and the colors you
see on the surrounding structures. Take hints from
these when selecting colors for your sign.

You will usually get the best results if you opt for
a simple color scheme—a range of three colors.
Avoid garish, Day-Glo colors; they belong out on
the highway!

SHOES

9. As with colors, lighting is important. If you illumi-
nate your sign at night, the light source should be as
inconspicuous as possible.Try to avoid obtrusive or
gaudy lighting techniques that merely distract atten-
tion from the sign.

Signs can be illuminated with incandescent, fluo-
rescent, or halogen lights. Incandescent lighting is
used primarily to “wash” the entire sign with a soft,
yellowish light either from above or below. Fluores-
cent bulbs produce a white light.They are often con-
cealed behind the face of the sign and shine through
a translucent material. Fluorescent bulbs are most
effective if only the sign’s message, not its back-
ground, is lit. Halogen lighting produces a white light.
While the bulbs are very small and thus can be eas-
ily concealed, they are fairly expensive.

10. Express the personality of your establishment
through the type style you select. To learn about
various styles, look at other signs around town.Think
about what each style says about the business and
product it advertises. Then, define the image you
want your sign to project.

There are three basic styles of type—serif, sans
serif,and script—with numerous variations of each.

70 A
ABCDdbcif Ser
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Sans Serif

This is a more con-

temporary letter >UOUQUO
style, with cleaner,

bolder lines.

ABCDabcd

Script

A more personal
and decorative
style, script is often
used for signs painted or
gold-leafed on glass. (Both
upper- and lower-case letters
should be used in script-style mmmsmw\\
——

N\

Ask local sign makers to show you a selection of
type styles and consult with your local and state
Main Street offices.

Fl.  Quality of workmanship and construction is-
also a vital consideration. A simple, well-made sign
speaks more highly of your

establishment than an
extravagant, but sloppy

. Choose a sign-
maker carefully; ask to see
samples of previous work.

12. Signs provided by national distributors
are not appropriate. They don’t reflect the individu-
ality of your business and usually appear as add-ons
to your storefront advertising. The signs you display
should advertise your personal business message.

Your best advertising
13. Now consider this idea. Your entire building
conveys an image that acts as a sign. Your building’s
appearance is more subtle than a word, symbol, or
number sign, but it can be more effective.

® 1995 National Main Street Center, Nationol Trust for Historic Preservation
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Painting can be one of the most dramatic improve-
ments you make to your building. But you must know
what steps to take. The following procedures will
help smooth the way for a successful paint job:

l. Determine what you need to prepare for paint-
ing. Check all the wood.Is it sound or rotting? Does
it have insect damage? Repair or replace any dam-
aged areas that you find.

If you have a masonry building and
need to repaint it, first check the mor-
tar. If the building needs repointing, do
that before painting.

EXTERIOR. BRICK,
DETERIORATED MORTAR, REPOINT
BERORE. PAINTING

2. Plan a painting schedule. Some times of the year
are better than others for painting. Good weather
usually ensures a better paint job. Ask your local
paint dealer for assistance,

3. Check the condition of your windows. Install new
glass as necessary. Replace any deteriorated putty
with a glazing compound; be sure to put it

all around the window. Wait two or

three days for the compound to dry

before painting.

GLASS —7
GLAZING COMPOUND _
(WiNpow PUmY)
FRAME — >

4. Prepare the surface adequately. Be sure to re-
move all peeling and
loose paint. A variety of
tools can be used:a wire
brush, a scraper, a blow
torch, or an electric heat
gun. Use these last two
devices carefully; employ
only enough heat to
soften the paint so that
it can be easily removed.

REMOVE AL PEELING
OR LOOSE PAINT.

5. A primer should be used for all bare wood sur-
faces as it helps the final coat adhere. Mix a little of
the finish coat paint with the primer to achieve a
richer color.

6. Determine the type of paint best suited for your
building. Stone, brick, wood, concrete block, and
metal all require different paints and primers.

7. Which kind of paint should you use, oil or latex?
There are advantages and disadvantages to each.

@ More durable

@ Some feel it preserves wood and
adheres better

® More difficult to clean up

@ lLess durable
Easier to apply
@ Easier to clean up

An important reminder: Once you use
latex, you must continue to use it. It is
difficult to switch back to oil. If you have been using
an oil-based paint, it is best to continue with oil.

8. Be aware that there are three degrees of shine
for paint: gloss, semigloss, and flat or matte.

9. Remember that quality paint will last longer than
a cheap brand. It will not fade or peel as quickly and
usually gives better coverage.

A Note on Lead Paint

if your building is more than 50 years old, it may
contain lead-based paint. If you are removing the
existing paint as part of the repainting process, have
a sample tested. It is imperative that the testing be
done by a reputable company or by a state testing
lab. If there is a problem, contact your state envi-
ronmental department for information on options
for removing or encasing the lead-based paint.




AINT CoLoR

The color you paint your building, window trim, or
door is, to some extent, a personal decision. It is an
expression of yourself and your commercial estab-
lishment. However, there are other people and things
to think about. The following procedures can help
you decide what colors to use on your building.
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l. Be a good neighbor and look at your building in
the context of the entire block or downtown.The
color of your building can affect the overall charac-
ter of Main Street.

2. Think about how the sun strikes your building.
The amount of sunlight can change the hue of paint
color. Hold a paint
chip to your build-
ing on cloudy and
sunny days. To be
certain about your
color choice, invest
in a quart of paint
and apply it. There
is a great difference e
between a small color chip and an entire wall.

3. Decide whether you'd like to return your build-
ing to its original paint colors. If you are seeking
historical accuracy, carefully scrape a small area to
reveal different
layers of paint.
Please note
= that over time,
<= the original color

may have faded.To get a better idea of the true color,
wet the original surface. The base color will appear
more accurately when moist.

4. Color schemes for commercial buildings differ by
region of the country.They also differ according to
the period when the building was constructed. In
addition to scraping a small area of the building to
determine its historic color, consult the state his-
toric preservation office for information on popular
paint colors during the decade when your building
was put up.
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5.t is important to remember that white paint was
not used as widely during the Victorian period as it
is today.White is a glaring color that does not blend
in readily with most downtown environments,

6. Traditionally, building trim was painted as deco-
ration, often in a contrasting shade lighter or darker
than the primary building color.This paint treatment
defined the trim, but it was not so overpowering
that the trim colors dominated the building.

—— BUILPING COLOR
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7. Today, aluminum frames have frequently replaced
traditional wood doors and windows.The shine and
metallic color of the aluminum do not complement
historic buildings. Paint them a more neutral color
or choose darker, anodized frames.

8. Paint color should be used to
tie together all building ele-
ments, including the cornice,
upper facade, windows, store-
front,and doors.To do this, you
must limit the number of col-
ors you use; in most cases,
choose no more than three and
be sure to select complemen-
tary colors.

9. With these procedures in

mind, express the identity of your business through
paint color. It adds to the richness and variety of
Main Street.
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